Obtaining Funding through Sponsorship of Projects and Events
Definition:  Sponsorship is a means of raising funds through inviting corporations and businesses to “sponsor” an event or project.

Align your Request with the Sponsor’s Objectives.  Sponsorship, from a business’ perspective, allows your sponsors to build awareness of their business or service and promote a positive image in the community by aligning themselves with a highly visible project or event.  You will want to identify sponsorship prospects whose values, services, products, identity, and purpose are in alignment with your mission and your event or project.

Always fulfill your obligations to your Sponsors.  Sponsorships involve an agreement on YOUR part to insure your sponsor’s logo or identity is highly visible to the public and especially to those who attend or participate in your event or project.

Sponsorship typically involves benefit levels.  Benefit levels guarantee that the “top sponsor” obtains more visibility and exposure than the second largest sponsor, and that your second largest sponsor is more visible than your third largest sponsor.  You will need to establish benefit levels and adhere to them carefully in order to insure that you are fulfilling your obligations to your sponsors.  Consider exclusivity, prestige, media exposure, size of the audience, length of time that their logo will appear on your materials and in your publications, and other factors as you establish benefit levels.  Identify 3-5 prospects for each level.   

Sponsorships sometimes require formal application.  Some organizations – usually banks and larger companies – have a formal application process for their sponsorship dollars (which are typically within their marketing budget).  If you can, contact the company’s public relations officer or marketing department to obtain a meeting and ask questions before you prepare a proposal or submit an application.  

Prepare an information packet for your sponsors.  The packet should describe the event or project, the date, a contact for more information, and include a sponsorship agreement form that explains sponsorship levels and benefits.

Consider volunteers rather than a cash sponsorship.  Sometimes employers encourage their employees to make a personal difference in their community by paying them for their volunteer time to local civic organizations.

Don’t forget media sponsors.  Radio and television stations regularly make air time available for community projects, and most have formal guidelines for sponsorships.  Contact the marketing or promotions manager at your local radio or television station.

Resources:

www.sponsorship.com
www.marketingpower.com
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